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Disclaimer @

Certainstatementsand/orotherinformationincludedn this documenimaynot be historicalfacts andmayconstitute* f o r leokingd
st at e mithimthesnieaningf Section27A of the U.S. SecuritiesAct of 1933andSection2(1)(e)of the U.S. SecuritieEExchangéct
of 1934 as amendedThewords” bel "ew@eaht | c¢iimateaslt i mpt @&nfso'r,e“cparsaf"ac 1 ihdy ” ,
“ s h o ant giniilar expressionsmay identify forward looking statements but are not the exclusivemeansof identifying such
statements Forwardookingstatementsincludestatementsconcerningur plans,expectationsprojectionspbjectivestargets,goals,
strategies,future events,future revenuespperationsor performancecapital expendituresfinancingneeds,our plans or intentions
relatingto the expansioror contractionof our businessas well as specificacquisitionsanddispositionspur competitivestrengthsand
weaknessesthe riskswe facein ourbusinessandourresponsdo them,our plansor goalsrelatingto forecastedoroductionyreserves,
financialpositionand future operationsand developmentpur businessstrategy andthe trends we anticipatein the industryandthe
political,economicsocialandlegal environmentn whichwe operate andotherinformationthat is not historicalinformationtogether
with the assumptionsunderlyingheseforwardlookingstatements By their very nature,forwardlookingstatementsinvolveinherent
risks, uncertaintiesand other important factors that could causeour actual results, performanceor achievementdso be materially
differentfrom results, performancer achievementgxpressedr impliedby suchforwardlookingstatements Suchforwardlooking
statementsarebasedon numerousassumptiongegardingurpresentandfuture businessstrategiesandthe political,economicsocial
andlegalenvironmenin whichwe will operatein the future. Wedonot makeanyrepresentationywarrantyor predictiorthat the results
anticipatedby suchforwardlookingstatementswill be achievedand suchforwardlookingstatementsrepresent,jn eachcase,only
oneof manypossiblescenariosandshouldnot be viewedas the mostlikely or standardscenarioWe expresslydisclaimanyobligation
or undertakingto update any forwardlooking statementsto reflect actual results, changesin assumptionsor in any other factors
affectingsuchstatements
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Strong results despite increasing macroeconomic risks

@

Key corporate events (32014

Healthy performance in Q3 2014 despite increasing macroeconomic risks

A MegaForadded3.2 min subscriberg-o-y, increasinghe subscribebaseto
715MM

A Total revenuegrewby 4.5%y-o-y®
A Mobiledatarevenuencreasedy374 %y-0-y
A OIBDAmarginmprovedo 46.0%

Corporate finance developments

A OnJuly 9, 2014 MegaForcompletedsettlement for the acquisitionof 50%
interestin Eurosetusingthe C o mp atreasurysharesyesultingin removal
of a$0.6 BnUS dollarexposurendreductiorof futureinterestexpense

A StandardandP o o affimsedMe g a Fratingats' B B'Bndupgradedhe
national currencyoutlook to “ s t a ted¢ognizingthe C o mp a mhust s
marketpositionandcreditquality

A In Octoberpursuantto a mandatoryput option, MegaForre-purchasedat
parc. RUB8.25 hillion of its Series05 ruble-denominatedonds,out of the
total issueof RUBLObillionplacedin 2012

Promotion of higher mobile data usage

A InAugustMegaForaunchedsalesof Login3, anupgradedrersionof its 3G
enabledtablet, at an attractive price of RUB1,990 Over43X customized
tablets, including_ogin3, havebeensold sincethe beginningf 2014

A MegaForstarted salesof the newiPhone6 in its retail storesin September
2014

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated.

Notes: (1) — Year over year (“y-o0-y”) stands for the same periods in the current and previous year, either on an annual or on a quarterly basis. Quarter over quarter (“g-0-q”) stands for the previous quarter

in the current or previous year
(2) — According to the research conducted for Q3 2014 by independent agency Synovate Comcon
(3) — According to the Association for Client Loyalty and Client Focus, Russia

Continued focus on customer excellence and higher loyalty

A In @B 2014 MegaFormaintainedits leadershipin customersatisfaction
amongthe Big-3 mobileoperatorsin Russi& andwas namedthe leader
inclientoriented businessesmongdomestidelecomcompanie®

A MegaFonsignificantly improvedthe quality of its telecommunication
servicesand expandectoverageacrossMoscowand the Moscowregion
through the constructionof new 4GBG base stations and upgradeof
existing stations thus increasingthe total numberof stations by 20%
during9 months2014

Infrastructure development

A MegaFonsuccessfullydeployeda comprehensiveFault Management
System,animportantmilestonein Me g a F@paratisrnSupportSystem
(OSS)project This system allows us to localize and resolve problems
faster,thusimprovinghe overallservicequality

A MegaForsigneda 7-year contractwith Ericssonto purchaseequipment
and software for 2GBGAG network infrastructure construction and
modernizationThe contract is basedon the Total Cost of Ownership
conceptand allows the Companyto optimizenetwork rollout costs and
reducemaintenancexpenses

MEGAFON
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Q3 2014 key financial and operational highlights @

Corporate and Financial Highlights

Consolidated Q32014 81 1 Key points
Revenuerus silion) B 2013 775 (W 45%-0) A In @ 2014 consolidatedtevenugncreasedy 45% y-0-y.
The increasewas mainly driven by mobile data revenue,
Consolidated @201 37.3 whichgrew by 37.4% y-o-y and represented214% of the
OIBDARuUEsIllion) Q32013 354 Wp 5.3%¢0y) total revenue
A OIBDAIncreasedvy 5.3%, and OIBDAmarginimprovedoy "
04 pp. y-0-y to 460%, mainly due to decreasedselling g
OIBD_A Q20 46 0 expensesand lower generaland administrativeexpenses &
Marging) Q32013 45.6  (up 0.4p.py-0y) aspercentagefrevenue &
A Netprofit decreasedby 165% y-o0-y primarilydueto a non §
NET QAT 12.8 cash loss relating to the revaluation of our dollar :
Profittruesilion) Q32013 15.3 (down 16.5%y-0-y) denominatediabilities, while operatingprofit increasecy §
2.7%y-0-y =
CAPE>&ussiliion) Q32014 143 A In @ 2014 CAPEXamountedto RUB 143 Bn, which
Q32013 10.9 (Up 31.4%-0-y) representsa 314%y-o-y growth

A Dueto activemarketingefforts andthe Scartelacquisition

Mobile subscribe¢s Q32014 71 5 in 4 2013 MegaFonadded 3.2 million subscribers

(Million, asof 30 September) 032013 68.3 (Up 4.79%-0y) comparedo 82013
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All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated
Note:
(1) — Profitattributable to equity holders of the Company.

(2)—Data includes subscribers of the Company i n Russi aajainkdi sstusbreGSmM"AQLIAS CNI ni tt hres thBsJiud)iIarcM?E'é‘%Feédﬁi laen
CJSC in the Republic of SoO#setia




Focus on key drivers of data revenue growth (1/2)

@

3%

share of data
enabled devices
on MFON A
network

Sales of 4G
devices sold
via MFON

customized beginningf2014
tablets sold
YTD — MegaFonaunchedsales of 3G
affordable tablet Login 3 at
RUBL,990

Note:
@

|. Growing number of data-enabled
devices

A Shareof data-enableddevice® on
MegaFonnetwork reached c.3%6
asof B 2014

3% -

Shareof smartphonesand tablets
of all data-enableddevicessold in
MegaFon Retail increased from
67%in QB 2013to 7%%in QB 2014

A Total numberof 4G data-enableddevicessold through
MegaForRetailincrease®.1xy-o-y in 9M 2014

—The share of 4G devicesout of the total numberof
data-enableddevicessold grewby 117 p.p. to 23.0%,
out of whichMegaForcustomizeddevicesepresented
82%%

Retail

A MegaFon sold more than 43K
customized tablets since the

— Include smartphones, tabletdongles, routersand other dat@nableddevices

Il. Promotion of special data plans
for higher data usage

5 popular

bundled

tariffs for
smartphones

A 5 popularbundledtariffs “ A |
i nc | ucdngaithingyvarious J
data packsfrom 0.5Gb/month

to 15GB/month,to meet all
cust omaeds s’

12

12special
Internet tariff
options

A 7 Internettariff optionsfor domesticusers 4 tariff
options for users travelling inside Russia and
abroadandl specialtariff optionfor children

A MegaForreducedthe price
forits “ | nt &S taefft
option by 50% in order to
stimulate switchof “ p ur
voice users to data
consumption

— “Internet X S gives 70 Mb per day at 453G
speed, which is sufficient for data usage
beginnersandcostsRUB7.0/day

Wnrepuer
Price for 3a nonen
“I'ntern
tariff option

was cut50%

MEGAFON
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Focus on key drivers of data revenue growth (2/2) (7]
l1l. Continued 4G / LTE development in Q3 2014

A In ov 2014 MegaFon significantly improved
servicequalityin MoscowandMoscowregion

A Total numberof 4GBG base stations, including
newly built and upgradedjncreasedby 20% YTD,
while the numberof 4G stations grew by c.40%
YTD

Further expansionof 4GBG coverage mainly in suburban
residentialareasallowedusto:

—significantlyimprovethe quality of communicationservices

: and achieve a considerable increase in average data
; ; 4G base stations S
ALTEroammgcoveragewas extendedto 15 countries, transmissiorspeed

including Singapore, Monaco, Austria, Belgium and TiEEERE] 5 A0
Taiwan

A4Gservicesareavailablein:
—68federalregionswith 500%Y of R u s spojaulatien

Corporate and Financial Highlights

4G services are —19regionsaddedsincethe beginningf the year

available ir68of

Russi a’
regions

—14 out of 15 citiesin Russiawith a populationof more
than1 million

A26 million 4G usersconsuming37.3% of total traffic in
@B2014

Number of
15

LTEroaming

available irl5
countries Awe expect to open LTEroaming in more travel

destinationsby the endof 2014

—increasenetwork capacityin areaswith heavytraffic load to
reducebottlenecks

— providedata servicego customerdivingin areaswith limited
accesdo wirelineinternet
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Note: MEGAFON

(1) —Russian population as of the latest census in Oc2MEy Federal districts covered by MegaFon 4G / LTE network




Developments in B2B segment G

Overview B2X strong performance in 9M 2014

In 2012 MegaForrestructuredits B2B and B2G (collectively* BX ” servicesinto an operational
unit independentfrom the B2C segment and ceasedtreating mobile and wireline services
separatelywithinthis unit

Corporate and Financial Highlights

Number of Number of Number of
) clients grew by mobile users data user grew
Business focus 8.8% yo-y grew by by 26.1%30-y

A Highqualityserviceandcustomerexcellence
A Customerfocusedapproach
A Satisfactiorof customemeedsthrough

— Offeringa widerangeof servicesandproducts
B2X revenue B2X data

increased by revenué)grew
15.3% yo-y by 52.7%30-y

— Providingall necessaryetworkinfrastructureandtechnicalsupport revenue grew b

. 68.8% yo-
Offering b yO-y

Customer services
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A Morethan2,000representativefficesin Russia .
P o ) ) ) New B2B & B2G clients
A Renewed P e r samaurt tomplyingwith bestin-classonline servicestandards
A 247 FederalCenteifor CorporateClientServicedealingwith corporatewritten clientrequests g VTB adidas %
A Widenetworkof call-centersacrossRussia e —
A Servicecontrolat all corporateclientservicechannels oz
Products launched in 2014 @ SBERBANK  4rramsazro

A “ Vi rstwi aWPhS}technologyto builda corporatenetworkbetweendifferentsubsidiaries
andterritoriesbasedon IP/MPLSackbonenetwork

A “8-800222 —toll-freetelephonenumbersstartingwith the prefix“8-800-222 % g 1l

A “ GIni widedconference- HD-qualityservicefor onrline videoconferencesndwebinarswith Pension Federal  Prosecutor ~ Russian  EMERCOM Ministry of ~ St. Petersburg

<

—

asetof easilyusabletools Fund of State General’s Federal of Russia Internal International Q

the RF Statistics Office of Treasury Affairs of Economic :c:>

A * Re s amderc @ n t—uragueserviceallowingto reporthousingandpublicutilities datavia Service the RF the RF Forum -
a dedicatedaccesspoint (APN)o the Automatedinformationandmeasuremensystemhosted o ) ) 2
atMe g a Fserwer aecumulatehemandthentransmitto managementompaies MegaFon was named the best communications services provider [

A “ Vi rotf d alRteléphonyservicefor officeautomatictelephonestation fkpaebp?/ Dpbpbdjbkgpn/ -1l abdfkdpgq

Note: MEGAFON

(1) — Data revenue includes mobile data revenue, as well as broadband Internet revenue
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Key highlights: stable revenue and OIBDA margin improvement

@

Growth Growth Revenue, OIBDA and Net profit
4.5% 2 6.9%
775 79.7 749 76.9 2175 2326 A In @B 2014 MegaFoncontinuedto demonstrate
Revenue healthytop-linegrowth
A Totalrevenuencreasedy 4.5% y-o-y largelydue
to continued strong growth in mobile data
032013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 revenuehigh sales of equipmentand accessories
andincreasedvirelinerevenue
Growth Growth
5.3% o1 2.0% 101 A OIBDANcreasedy 5.3%y-o-y, andOIBDAnargin
354 305 325 343 37.3 ' : improvedby 04 p.p. to 460% due to decreased
OIBDA 46.9% 46.7% salesexpenseprimarilyresultingfroma balanced
approactto advertisingspendthroughoutthe year
andlower generalandadministrativeexpensesas
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 percentag®f revenue
Lower Net profith decreasedy 165% y-o-y mainlydue
16.5% to non-cashFXlossrelatedto rubledepreciation
153 ‘o 139 128 — Net profit net of FXloss and loss on financial
Net profit® : 7.2 instrumentsncreasedby 13.7%Yy-0-y
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014
[ Quarterly data, RUB Bn I 9-month data, RUB Bn =0~ % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs® may differ from those displayed
(1) — Net profit attributable to equity holders of the Company.
(2) — Key performance indicators (“KPIs”)

MEGAFON

Corporate and Financial Highlights
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Key highlights: stable Free Cash Flow generation despite CAPEX growth

@

Growth Growth
31.4% 54.6%
239 36.0
CAPEX A
10.7%
[ ]
032013 Q42013 Q12014 Q22014 032014 9M 2013 9M 2014
Lower Lower A
6.2% 13.6%
245 261 230 788 68.0 )
A
0,
OIBDA-CAPEX 36.2% 29.3%

Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014
Lower Lower
9.4% 27.8%
73.5
28.0

25.4

Free Cash Flow 22.8%

Q32013

Q42013 Q12014 Q22014 Q32014

9M 2013

9M 2014

[0 Quarterly data, RUB Bn I 9-month data, RUB Bn =0= % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1)-MegaForCAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX.

CAPEX™, OIBDA-CAPEX, Free Cash
Flow
A In@3 2014 MegaForinvestedRUR 4.3 Bn (increase

of 314% y-o0-y) in continued developmentand
modernizatiomf 4GBG2G networksto improvethe
qualityof services

OIBDACAPEXdecreasedby 6.2% y-o-y due to
CAPEXhcreasen @B 2014

Free CashFlow decreasedoy 9.4% y-o-y largely
dueto highercapitalspending

MEGAFON

Corporate and Financial Highlights
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Key drivers of revenue growth

@

Strong momentum in mobile data revenue continues

Growth
RUB Bn 4.5%
4.7
14 81.1
0.6 .
Handsets 77'5 - - [ ] G L
and i _2 5 _0 7
accessories
Wireline
VAS®@
Data
Voice

Wireless revenug, sq,
A

[ |

+37.4% -5.4% -7.0% +12.1% +29.8%
Revenue Data Voice™ VAS @ Wireline Handsets and Revenue
Q32013 services accessories Q32014
y-0-y growth

Due to rounding, manual calculations for financials and KPIs may differ from those displayed.
Note:

Wirelessrevenueincreasedy 2.3% y-o-y on the backof overall
subscribebasegrowth of 4.7% y-o-y andstronggrowthin mobile
datarevenue

A

Mobiledata remainedthe key growth driver and represented
214% of total revenuein @B 2014 vs. 163% in 3 2013
increasindpy 37.4%y-0-y dueto

¢ continuousexpansiorof total data userbase,whichgrew
by 161%y-0-yto 274 millionusers

¢ active marketing efforts and attractive tariff offerings
stimulatinguse of our 4G serviceson the backof intensive
network developmentand expansionof coverage,and
increasingpopularityof data-consumingproductsin Russia

¢ stimulation of sales of data-enabled devices through
controlled retail channels The share of dataenabled
device® onMegaFometworkreachedc.3%%

¢ Scartelacquisitionn Q42013

Voice revenuedeclinedby 54% y-o-y due to discontinued
active targeting of seasonal guest workers, migration of
subscriberso bundledtariffs, andpricecompetition

VAS revenuedecreasedby 7.0% due to regulatory changes
introducing “ a d van ccen a r geerto;peer SMS traffic
declineands u b s c shiftto bighsrdatausage

Wirelineservicerevenuesncreasedy 121% y-o-y mainlydue
to expansiomf ourB2B andB2Gclientbase

Salesof handsetsandaccessoriegrew by 29.8% y-o-y driven
by sales of equipmentthrough the MegaFonretail network,
includingsalesof heavydata-usageAppleproducts

(1) — Voice includes revenues from local subscribers which includes monthly fees, airtime revenues, own subscriber roaming and connection fees; wireless interconnection revenues; roaming charges to other wireless

operators and other wireless revenues

(20 — Whereas previously MegaFon broke out SMS and other Value Added Service (“VAS”) statistics separately, in order to be comparable with its peers, MegaFon will henceforth combine SMS and other VAS under the

single heading “VAS”
(3) — Include smartphones, tablets, dongles and routers, and other data-enabled devices

MEGAFON
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Drivers of Russia total wireless services revenues:

Wireless subscribers

Results provided on this page coy‘ver
only the Russian business i ‘b

(MM)
Growth
4.2%

Growth
16.0 %

66.3 68.1 67.6 68.0 69.1
Q32013 Q4 2013 Q12014 Q22014 Q32014
El Data service user bade B User base not using data seryie
Share of data users in overall subscriber base, %
34.9% 37.0% 38.4% 38.5% 38.9%

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1) — Data Service User is defined as a Subscriber who has used any of our data transfer services within the preceding three months

(2) — Mobile subscribers that do not fall within the definition of Data Service User Base
(3) — According to the research conducted for Q3 2014 by independent agency Synovate Comcon
(4) —According to the Association for Client Loyalty and Client Focus, Russia

Total Russia wireless subscribers
including data service users

A Overall subscriberbase in Russiaincreasedby
4.2%y-0-y to 69.1 millionsubscriber®nthe back
of activesubscribeacquisitiormarketingefforts,
attractive tariff offeringsand customeroriented
businessapproach

G In @B 2014 MegaFonretained the highest
customersatisfactionindexand the highest
net promoterscoreamongBig 3 in Russi#&)

G MegaFonwas namedthe leaderin client
oriented businessamongdomestictelecom
companie¥

A Dataserviceuserbasegrewby 16.0% y-o-y and
accountedfor ¢.3%0 of the overall subscriber
base

A Increasein data serviceuserswas achieveddue
to organic growth through efforts aimed at
stimulation of higher data usage and sales of
data-enableddeviceson MegaFonnetwork, as
well as Scartelacquisitionin 4 2013

A In 2014 MegaFondiscontinuedactive targeting
of seasonabuestworkers

MEGAFON

Corporate and Financial Highlights
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Drivers of Russia total wireless services revenues: | requis provided on this page cover
MOU and APPM ' only the Russian business i ‘b

Wireless revenue operating statistics

Blended MOU " ® Blended APPM @
A BlendedMOU decreasedby 3.4% y-0-y

9]
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Lower Lower
3.4% 5.2% largelydueto faster growthin the number
3 4 . .
349 346 - 340 337 349 231 of “ p u® dat& users (includingScartel

users),and discontinuedactive targeting
of seasonabuestworkers

BlendedAPPMemainedtabley-o-y

Blended ARPU declined by 2.6% y-o-y 3

. . x

Q32013 Q4 2013 Q12014 Q22014 Q32014 9M 2013 9M 2014 largely due to the increaseinour” pur e i

e MOU, minutes per month =Q= APPMRUB data serviceuser base, price competition g

in bundled tariffs and decreasein VAS °

o

Blended ARPU @ revenue c

RUBper Lower Lower _ %

month 2.6% 3.0% —At the same time, blended ARPU =
0, -

343 337 s 122 . 330 320 demonstr.ated3.7/o q q—q growth dueto
seasonality and achieving focus on
highemualitysubscribebase

S
o
Q32013 Q42013 Q12014 Q22014 Q32014 9M 2013 9M 2014 S
[ Quarterlydata I 9-month data %
o
3

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) — Total number of minutesharged pethe tariff plan of a subscriber (including both outgoing and incoming calls) in a given period divided by averagebsomibersoifssuch period, divided by number of
months in such period. The methodology for MOU calculation has been changed, as announced in the Q2 26lb&&&arnings

(2) —ARPU for a given period divided by MOU ipetiod

(3) —Total wireless services revenues (including interconnection and roaming charges but excluding connection revenung®rfodaliyided by average number of wireless subscribers in such period, divided MEGAFON
by number of months in susriod

(4)  — Subscribers who only use data services




Drivers of Russia total wireless services revenues:  zeqyis provided on this page cover
DSU and APPMb i only the Russian business i fb

Data revenue operating statistics

A The acquisition of Scartel in @ 2013 has
Gé;""ét;ﬁ ch?)v;t(;) affecteddynamicsin all data-related KPIsdue
' to higherdatausageby Scartelsubscribers

DSU™ & APPMB®

2,482

2342 2,489 2,428 2,529

DSUincreasedy 87.9%y-o0-y in @3 2014onthe
back of unrivaledspectrumadvantage,active
stimulationof bundledofferings,intensiveroll-
out of the 4G/LTEhetwork,stimulationof higher

data usagein roamingthroughattractive tariff

1,346

options,andthe growingshareof data-enabled

32013 42013 12014 22014 32014 9M 2013 9M 2014 ) )
° N © 0 0 devicesonMegaFometworkin Q3 2014

B DSU, Mb/imonth  @Qp APPMbRUB
— In @B 2014 organi¢) DSU demonstrated

DATA ARPU (ARPDU®) healthy growth of ¢.3%6 y-o-y on the back
RUBper Growth Growth of activedatausagestimulation
month 17.%% 18.2%
207 o 213 208 A APPMbwas stable g-o-q for the last four
201 quarters,but decreasedby 0.05 RUB/Mb/month
181 y-0-y largely due to the impact of Scartel
subscribersusing large volume data bundles
Organi¢  APPMb decreased by 0.03
RUB/Mb/montly-o-y

A ARPDUncreasedby 17.7% y-o-y due to data
usagegrowth

032013 Q42013 Q12014 Q22014 032014 9M 2013 9M 2014

= Quarterly data Em 9-month data

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) — Total number of megabytes transferred during a given period divided by average number of data subscribers during such period, divided by number of months in such

period;
(20 — ARPDU for a given period divided by DSU in such period; MEGAFON
(3) — Total data revenues in a given period divided by average number of data service subscribers during such period, divided by number of months in such period

(4) — DSU and APPMb attributable to subscribers excluding Scartel subscribers

Corporate and Financial Highlights
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Key factors influencing OIBDA margin

@

Key drivers of OIBDA margin

Key components
1

OIBDA f . sam : cen — A Despitea weakermacroeconomienvironmentn Q3
marain rossprofit margin margin margin .
) gl 45.6% 1.2p.p. 2 0.80.p 0.8 p.p. 46.0% 0.4p.p. 2014 OIBDAdemonstratedsolid growthof 5.3%y-o0-y

] whichalso resultedin OIBDAmarginimprovemenby
0.4 p.p.to 46.0% dueto the followingfactors

OIBDA

3.5 -
(RUEBN) 0.4 37.3
35.4 oy
-1.9 -0.2
2.9%
|
[ |
+4.%% +9.%% -9.0% +1.2%
OIBDA Revenue Cost of revenue Sales & General & OIBDA )
Q32013 Marketing Administrative Q32014

y-0-y growth

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed.

Grossprofit margindecreasedby 1.2 p.p. (while
total grossprofitincreasedy 2.9% y-o-y) downto
734% largely due to growing share of lower
margin sales of handsets and accessoriesand
wireline servicesin total revenue while services
gross marginremainedstable y-o-y despite the
adversemacroeconomisituation

Sales& marketingexpensedeclinedby 9.0% y-

o-y mostly dueto: (1) a morebalancedapproach
to advertising spend throughout the year
comparedto 2013 and (2) reductionof dealers
commissiongassociatedvith seasonakubscribers

General& administrativeexpensesincreasedby
11% y-o-y mainly associated with extensive
network roll-out, but saw a 0.8 p.p. declineas
percentagefrevenue

MEGAFON

Corporate and Financial Highlights
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Consolidated balance sheet and leverage &
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Balance sheet As of 31 De2013 As of 30 Se#2014 A Sufficient liquidity and stable leverage
Cash and cash equivalents 9.9 23.4 13.5 position after FY2013dividendistribution
Shortterm investments 37.9 11.9 (26.0) - RUB40Bndividendgaidin July 20149
Total debt 151.0 175.5 245 - Netdebt/LTMOIBDAat 1.04x level at the
endof (B 2014
Longterm debt 131.7 132.7 1.0

A sStandard& P o o affirsedthe Co mpany

Shortterm debt 20.5 43.7 23.2 . . .
oreerm de rating at “ B B’ Brecognizingstrong credit
Deferred financial cost 1.0 (0.9 01 quality and citing its robust position in %’,
Net debt® 103.2 140.3 371 R u s scompktiivetelecomsmarket &
[=2]
Sharehol ders’ equity 1383 155.7 17.4 - Nationalcurrencyoutlook upgradedrom -
“Negato“i yted’b | e” 2
Total assets 430.6 414.7 (15.9) g
- Foreign currency rating outlook S
Net debt(” and Net debt/LTM OIBDA maintained” Ne g aasthe @d mp a n y &
. . @
RUBBN / (x) Growth ratingreachedhe countryceiling =
0.36x -
5. STANDARD
MooDY’S iroors
LT credit rating:

- local currency Baa3 ruAAA

- foreign currency Baa3 BBB-
Outlook Stable « Stable® a !
32013 4 2013 12014 22014 32014 S
Q Q Q Q Q Last change 03.07.2014 15.08.2014 8
m Netdebt =)= NetdebiLTM OIBDA E
=
(e}

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1)— Net debt is calculated as the difference between (a) principal amount of loans and borrowings less unamortizedcedbeissunah(b) cash, cash equivalents, and principal amount of

deposits

(2)— Including norcontrollinginterests MEGAFON
(3)— Approximately RUR6Bmo f  t hese di vi dends we r-@avned subsiliary MegaFdndinve€smmempspQyprus kimitedh which hplds therCprhps  sharesa s ur y

(4)— National currency rating




Debt profile ()

Debt portfolio structure
A We maintain a balanceddebt portfolio

By instrument By currency By maturity? _ _
structureandcurrencymix,allowingusto

% of total minimizeFXexposure

Corporate and Financial Highlights

A In October pursuantto a mandatoryput
option, MegaFonre-purchasedat par c.
RUB 8.25 billion of Series 05 ruble
denominatedondsout of total issue of
RUBLObillion,whichwasplacedin 2012

— Theremainingpart of the bondsof this
series will continue trading in the
marketat a newcouponrate of 9.85%
p.a,, whichwill remainset for a period
of 18 months,after whichit will be re-
set and holders will have a further
rightto puttheirbondsto us

28%

30-Jun-2014
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30-Sep2014

W Bank Loans = RUB W 1 Year 2 Years 2
I Equipment Financing W UsDb M 3 Years M 4 Years E
W Bonds H FUR 5 Years and Longer E
3
Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed MEGAFON

(1) —Debtportfolio currency split post cressirrencyhedges;
(2) —Debt portfolio doe s not factor Scartel and Euroset liabilities
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Outlook for 2014

@

Revenue growth

OIBDAnargin

6.0-8.0% growthyo-y

244.0%

Expected capital expenditures
in the range dRUB 5558Bn

Reiterate.

v Anticipating
closer tothe lower
end of the range

« Reiterate

« Revise downwards

MEGAFON

Corporate and Financial Highlights
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Contact Information

MegaFon Investor Relations
30Kadashevskayambankment
Moscow, 115035, Russia
Tel.: +7 495 926 2012
EmailIR@megafon.ru

Web: ir.megafon.com




