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Disclaimer @

Certainstatementsand/orotherinformationincludedn this documenimaynot be historicalfacts andmayconstitute* f o r leokingd
st at e mithimthesnieaningf Section27A of the US. SecuritiesActandSection2(1)(e)of the U.S. Securitie€EExchangéct of 1934
asamendedThewords” bel fexetamnt i Ciimateadt i ‘malt &fso’r,e“cparsotf"ectmdy, 8§ hoand d”
similarexpressionsnay identify forwardlookingstatementsbut are not the exclusivemeansof identifyingsuchstatements Forward
looking statementsincludestatementsconcerningur plans, expectationsprojectionsobjectives targets, goals, strategies,future
events, future revenues,operationsor performancegcapital expendituresfinancingneeds,our plans or intentionsrelating to the
expansioror contractionof our businessas well as specificacquisitionsand dispositionspur competitivestrengthsandweaknesses,
the risks we facein our businessand our responseto them, our plansor goalsrelatingto forecastedproductionreservesfinancial
positionandfuture operationsand developmentpur businessstrategy andthe trendswe anticipatein the industryandthe political,
economicsocialandlegal environmentn whichwe operate, andotherinformationthat is not historicalinformationtogetherwith the
assumptionsunderlyingthese forward looking statements By their very nature, forward looking statementsinvolveinherentrisks,
uncertaintiesand otherimportantfactorsthat couldcauseour actualresults, performancer achievement$o be materiallydifferent
fromresults,performancer achievementexpressearimpliedby suchforwardlookingstatements Suchforwardlookingstatements
are basedon numerousassumptiongegardingour presentandfuture businessstrategiesandthe political,economicsocialandlegal
environmentn whichwe will operatein the future. We do not make any representationwarranty or predictionthat the results
anticipatedby suchforwardlookingstatementswill be achievedand suchforwardlookingstatementsrepresent,jn eachcase,only
oneof manypossiblescenariosandshouldnot be viewedas the mostlikely or standardscenarioWe expresslydisclaimanyobligation
or undertakingto update any forwardlooking statementsto reflect actual results, changesin assumptionsor in any other factors
affectingsuchstatements
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Olympics Quarter — sustained leadership in data ()
Key corporate events (il 2014

Corporate and Financial Highlights

General Communications Partner for the Olympic and Paralympic Games in Recommendation of final dividends for 2013

Sochi A On 29 April 2014 based on the results for 2013 MegaFonBoard of

A MegaForlived up to its commitmentto providequality communications Directorsrecommendedttractive dividendsin the total amountof RUB
servicesduringthe XXIIWinter Olympicand XIParalympicGamesn Sochi, 40Br?, equivalentto RUB64.51 per ordinaryshare (or GDR)subjectto
investingintotal overRUBL0Bninto the Olympigoroject approvabythe AnnualGeneraMeetingof Shareholdersn30June2014

) . . - Totaldividendpayoutfor 20130f RUB46.4Bnd (RUB74.85 pershareor
Undisputable 4G / LTE leadership in Russia GDR, includingthe QL 2013 interim dividendpreviouslypaid in July
A MegaForcommercialljaunchedthe fastest mobile data network - LTE 2013

AdvancedOurcustomersnow havea uniqueopportunityto accessrecord - Attractivedividendbayoutratiofor 20130f ¢ 90%

speedof mobilelnternetof upto 300Mbit/s
A The Companywill considerswitchingto semiannualdividendpayments

A A new brand name “4G + has been developedspecificallyto promote onwardif the anticipatedgrowthandresultsremainontrack

mobilelnternetfromMegaFon
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A MegaFompenednternationaGroaming Debt portfolio optimisation
A 0On20May2014 MegaForplaced10-yeaf® exchangdoondsin the amount
Superior customer satisfaction of RUBLSBnat anattractive couporrate of 9.45% perannum

A MegaForcustomersatisfactionindexin QL 2014 was the highestamong

the Big3 mobileoperatorsin Russi&) Upgrade of MegaFon listing on the Moscow Exchange

A On 25 April 2014 Me g a F ordiriary share listing on the Moscow
Agreement with Apple Exchangé “ MO was Upyradedromquotationlist “ Btd “ & allowing
broaderangeof investors,ncludingRussiarpensiorfunds,to investin our

. - <
A MegaForand LLCApple Rus(a Russianaffiliate of Apple Computerdnd ordinaryshares =
signeda 3 yearagreemenfor the distributionof variousiPhonemodels 5
- This upgrade confirms MegaFoncompliancewith M O E XHigbest =
corporatestandards =
(@]
All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated.
Note:
(1) — According to the research conducted in Feb-Mar 2014 by the independent agency Ipsos
(2) — If approved, approximately RUB 3.0Bn of these dividends will have been paid to the MegaFon’s (the “Comoany”) wholly-owned subsidiary MegaFon Investments (Cyprus) Limited (“MICL”), which holds the Company’s treasury shares M E GA F O N
(3) — If approved, approximately RUB 3.6Bn of these dividends will have been paid to MICL, of which RUB 0.6Bn was paid July 2013 as a part of Q1 2013 interim dividends.

(4) — Total dividend for 2013 as a percentage of profit for the year attributable to equity holders of the Company in accordance with IFRS.
(5) — The coupon will be subject to re-set by the Company and the bonds will be puttable at the end of the first anniversary after the placement




Q1 2014 Kkey financial and operational highlights ()

Corporate and Financial Highlights

Key points
: A In QL 2014 all businessrevenue streams continued to
Q12014
Consolidated 74'9 demonstratesolid growth, resultingin 10.6% top-line growth
Revenuerus billion) Q12013 67.7 (up by 10.6%y-0-y() y-0-y
i Mobile data revenuewas again the key growth driver,
Consolidated Ol 3 2 . 5 increasingy 45.2% y-o-y and representing’0.4% of total

OIBDARuEsiliion) Q12013 324  (upby 0.4%-0y) revenueupliftin monetaryterms

A OIBDAremainedstable, while OIBDAmargin decreasecby
(0][=1p):\ Q12014 43 .4 4.4p.p. mostly dueto a growingshareof lower marginsalesof
Margin) Q12013 A7.8 (down 4.4ppy-0y) handsetsand accessoriesincreasein advertisingexpenses
related to the Olympics and growth of general and
administrativeexpensessuchas rent and utilities and radio
NET Q12014 7.2 frequencyfees, primarilyattributableto Scartelconsolidation

Profit@russilion) 012013 12.6 (down 42.7%-0-y) since4 2013
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A Net profit and net profit margin shrank largely due to

- Q12014 unrealized negative foreign exchange effect related to
CAPEXeussilion 8'4 revaluatiorof ourdollar-nominatediabilities

QoL 4.1 (up 104.4%-0-y)
A In QL 2014 CAPEXnorethan doubledcomparedo Q1 2013
andreachedRUB8.4Bn =
Mobile subscribef3 Q12014 697 8
(Million, asof 31 March) 012013 64.8 Up 7.5%-0) A Subscriberbase showed strong growth due to continuous 8
focus on subscriberacquisitionin the priority regions and =
Scartelacquisitiorin 42013 E

All financial figures provided in this presentation are presented on consolidated IFRS basis unless otherwise stated

Note:

(1)—Yeaover ygdrn (Stynds for the same per i odasannuabrdnhcquarterhbasisent and previous year, either on

(2)— Profit for the yeaattributable to equity holders of the Company. MEGAFON
(3)—Data includes subscribers of the Company in Russi aajainkdi sstusbreGSM"AQLIIATCN ni tt hes Repiudilarci @f: ADKhamad i lae
CJSC in the Republic of SoO#setia




Further 4G / LTE rollout - the key factor driving data revenue growth @

Federal districts covered by 4G / LTE by the end of Q1 2014 .

//i () Key statistics of 4G / LTEcoverage
—~ K Population covered by 4G 53.4MM
% of total population in Russia 37.3%M
# of federal districts covered 50
# of cities and towns covered 200
# of 4G subscribers 1.9MM
4G traffic in Q1 2014 36.7t9fa%§otal

Launchof LTE Advanced @*‘

Aln February 2014 MegaFon commercially
launchedthe fastest mobile data network -
LTEAdvanced— the newest standard of
mobilelnternetservices

A A new brandname4G+ has beendeveloped
specifically to promote MegaFon mobile
Internet- the fastest mobilelnternetin Russia

A MegaForcannow provideits customerswith
recordspeedof up to 300Mbit/s allowingto
downloadl.5GHfile forlessthan1 minute

Federal districts covered by MegaFon 4G / LTE network

- During the Olympicswe have registered
the fastest speedof 27175Mbit/s

Note: MEGAFON

(1)— Russian population as of the latest census in October 2010.

Corporate and Financial Highlights
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Olympic Games at @'speed ()

MegaFoncementedits leadershipin data during so:hlﬂﬂm S@@Bﬂu'ﬂﬁ'@

the XXIIWinter OlympicGamesand X| Paralympic ZOIIIO;Q;O Z@D&D ((\J
Gamesn Sochi

Corporate and Financial Highlights

A Superior MegaFon network performance provided great Over 20Mbit/s
communicatioservicequality andhighestdata speedsto all 220km AV
oursubscriberandvisitorsof the Games Over 220km of Base stations 20\/ibi'?ls in 4G

optical fibre el networksand @

A 13t Olympicswith 4Gtechnology- 15% of guestswere using : =210 4Gbase 3 Mbit/s in 3G 3
station 4]

4G-enableddevicest the OpeningCeremony network E,

S

A Recordamountof minutestalked (over 342VIM), messages g
sent (92MM)and data traffic used(over660Tb) by MegaFon g
subscribersandvisitorsfromover70counties >342MM >660Th ‘_g“

(]

A Over 2MM downloads of MegaFordeveloped mobile Data traffic used, =

applications, including c60ahs of “SMOT R bniink Minutes talked incl. >170Thof

4Gtraffic

broadcastingapplications * S MO T Bskrs Wwatched the
competitiongdownloadingver700Tbof traffic

A MegaFowasranked#1 inthe“ T -@fpthe-mi nasvdreness
of Olympicsponsorship

A Thelargesthospitalityprogramwasrunby MegaFon
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https://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=TAiO52Pln8U_zM&tbnid=QysHwD8M_eGHBM:&ved=0CAUQjRw&url=https://sochi2014.olympics.com.au/more/fan-zone/mascots&ei=-RiDU8fjKOKg4gTCwoCgDg&bvm=bv.67720277,d.bGE&psig=AFQjCNFFL8DzgaoBXMfRXia_pOmrN2oM0g&ust=1401186860375308
https://www.google.com/imgres?imgurl&imgrefurl=http://blackthornetransport.com/sochi/sochi-2014-organizing-committee-marks-one-year-countdown-for-paralympic-games/&h=0&w=0&tbnid=HjD7jnf2ivQZvM&zoom=1&tbnh=174&tbnw=290&docid=hb0UJIs0EcAKbM&hl=en&tbm=isch&ei=1ReDU7_xEMuL4gTOhoGACw&ved=0CAUQsCUoAQ
https://www.google.com/imgres?imgurl&imgrefurl=http://en.wikipedia.org/wiki/File:Sochi_2014_Paralympics_logo.png&h=0&w=0&tbnid=RHIqv77lx3QWXM&zoom=1&tbnh=152&tbnw=331&docid=BNjsT0STaCDFJM&hl=en&tbm=isch&ei=1ReDU7_xEMuL4gTOhoGACw&ved=0CAIQsCUoAA
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Key highlights: Strong Revenue growth and stable OIBDA  @»

Growth
10.6%
67.7 71.5 79.7 749
Revenue i
Q12013 Q22013 Q32013 Q42013 Q12014
Growth
0.4%
324 343 34 305 325
OIBDA
Q12013 Q22013 Q32013 Q42013 Q12014
Lower
42.7%
126 136 15.3
) 10.1
Net profit® 7.2
Q12013 Q22013 Q32013 Q42013 Q12014
w2013 data, RUB Bn BN Q12014 data, RUB Bn =0= % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) — Net profit attributable to equity holders of the Company.

Revenue, OIBDA and Net profit

A
A

In QL 2014MegaFordeliveredsolidfinanciakesults

Revenualemonstratedstronggrowthof 106% y-o-y
largely due to rapidly growing data revenue,VAS
revenueincrease growth of salesof equipmentand
accessoriesindwirelineservices

OIBDAemainedstablein QL 2014at RUB325Bnvs.
RUB324Bnin QL 2013 while OIBDAnargindeclined
by 44pp. to 434% largely due to additional
advertisingexpensegelated to SochiOlympicsand
Scartel consolidationsince @4 2013 with a lower
OIBDAmargin

QL 2014 net profit) decreasedby 427% to RUB
7.2Bn largely due to unrealized negative foreign
exchangeeffect of RUB4.9Bn relatedto revaluation
of our dollarnominated liabilities and increased
depreciation and amortisation from Scartel
consolidation

MEGAFON

Corporate and Financial Highlights
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Key highlights: Resilient Free Cash Flow generation, despite CAPEX growth @

Growth
104.4%

239

CAPEX

Q12013 Q2 2013 Q32013 Q42013 Q12014
Lower

14.6%
283 26.0 245 241

OIBDA-CAPEX

012013 022013 032013 Q42013 Q12014
Lower
40.7%
28.0
229
13.6
Free Cash Flow
Q12013 Q22013 Q32013 Q4 2013 Q12014
w2013 data, RUB Bn BN Q12014 data, RUB Bn =O= % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1)-MegaForCAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX.

CAPEX®™, OIBDA-CAPEX, Free Cash Flow

A CAPEXrewby 1044% to RUB8.4Bn,comparedo the
lowerbasein Q1 2013 In QL 2014 we continuedour 4G
network rollout and modernisationof 2G and 3G
networks accordingto previouslyannouncedCAPEX
plansfor2014

A OIBDACAPEXlecreasedy 146% y-o-y dueto CAPEX
increasan QL 2014vs. Q1 2013

A Free CashFlow decreasecby 407% y-o0-y dueto a
slight decreasan cashflows from operatingactivities
affected by Olympierelated expensesas well as the
higherCAPEXpendingn Q1 2014

MEGAFON

Corporate and Financial Highlights

[2]
=
3
(%]
Q
24
[2]
£
kS
©
[
g
o)
o
c
©
<
(S}
C
]
=
('R

Qutlook for 2014




Strong momentum in mobile data revenue continues (]

Consolidated revenue demonstrated strong growth of 10.6% y-o-y in Q1 2014

Growth A Wireless revenue grew by 8.6%, primarily driven by significant
10.6% additionsto the subscriberbase of 7.5% y-o0-y, reaching69.7MM

subscriberdy the endof QL 2014 andcontinuedoutperformancef

ourdatarevenueandVASrevenue

RUB Bn

Corporate and Financial Highlights

51 0.6 0.6 0.8 1.3 74.9
67.7 —

Handsets -

and
accessorie SMEAS)

Wireline [AL

¢ Mobiledatawasthe key growthdriverandrepresented50% of
the total wirelessrevenuein QL 2014 (vs 187% in QL 2013,
increasindy452%y-o-y dueto

¢ active promotionof data servicesand growingpopularityof
heavierdata-consumingproducts(i.e. mobilegames,videg,

VAS® fueledbyfast developmenbf MegaFodG/LTEhetwork

¢ stimulationof salesof smartphonesand tablets leadingto
higher data usage In QL 2014 share of dataenabled

Data device$ onMegaFometworkreached6.1%

¢ Scartelacquisitiorin 4 2013
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¢ VASrevenuegrewby 7.4%y-o0-y dueto increasein consumption
of high-margincontentandfinancialservices

¢ Voicerevenuedecreasedy 1.5% mostlyduetoours u b s c r i
shift to bundledtariffs and growing price competitionin the
bundledariff plans

Voice? JEEE]
Wireless revenugg go,
A

[ \
+45.2% +7.4% -1.5% +17.1% +35.1%

A Wirelineservicerevenuesincreasedby 17.1% y-o-y largely due to
expansiorof our B2G segmentand launchof the high-speeddata
transit project“ D R E ADWeérseRoute for Europeanand Asian

e Markets)n Q32013
Revenue Data VAS Voice Wireline Handsets and Revenue L. .
012013 services accessories Q12014 A Salesof handsetsand accessoriesncreasecy 35.1% y-o-y, driven

y-0-y growth by stimulationof equipmensalesthroughour controlleddistribution
channelsand further expansionof affordable MegaFonbranded
devices

m )

Qutlook for 2014

Due to rounding, manual calculations for financials and KPIs may differ from those displayed.
Note:
(1) — Whereas previously MegaFon broke out SMS and other Value Added Service (“VAS”) statistics separately, in order to be comparable with its peers, MegaFon will henceforth combine SMS and other VAS under the single heading “VAS” M E GA F O N
(2)  — Voice includes revenues from local subscribers which includes monthly fees, airtime revenues, own subscriber roaming and connection fees; wireless interconnection revenues; roaming charges to other wireless operators and other
wireless revenues
(3)  — Include smartphones, tablets, dongles and routers, and other data-enabled devices




Drivers of Russia total wireless services revenues: | reqiis provided on this page cover
WifElESS SUbSCI’iberS i only the Russian business i ‘a

Total Russia wireless subscribers
Growth including data service users

7.9%

Gl"g":‘;; s at i s fpeogrammefatuisedon customer
070 . . . B
serviceimprovemengand continuousmarketing

66.3 68.1 67.6 activities in the area of subscriberacquisition

(m)

A Further development of the “ Cust ome

Corporate and Financial Highlights

62.7 resulted in strong growth of our subscriber
basein Russia
21.9 G MegaFon customer satisfaction index in

Russiain QL 2014 was the highestamong
Big3®

A Data serviceuser base grew by 183% y-o-y,
much faster than the overall subscriberbase
growth, largely due to marketing campaigns
focusingon promotionof data drivenservices
andintroductiorof newmobileapplications

Financial and Operating Results

G Wirelessdata serviceusers accountedfor
384% of the C o mp a totgl ' ssbscriber

012013 022013 032013 Q4 2013 Q12014 baseas of 31 March2014 whichis 3.4p.p.
higherthanayearbefore

El Data service user bade Bl User base not using data ser¥ite
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Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1) — Data Service User is defined as a Subscriber who has used any of our data transfer services within the preceding three months M EGAFO N
(2) — Active subscribers that do not fall within the definition of Data Service User Base

(3) — According to the research conducted in Feb-Mar 2014 by independent agency Ipsos



Breakdown of Russia wireless services revenues: Results provided on this page cover
MOU and APPM ' only the Russian business i ‘b

Blended MOU  ® Blended APPM @ A Whileoverallvoicetraffic grew by 0.9%

'-‘;‘_’"1‘;‘;0 y-0-y in QL 2014 blended MOU

decreasedby 7.1% y-o0-y in QL 2014

largely due to a faster growth in the

numberof data serviceusers (including

additionof “ p u daw Usersof Scartel)

as a percentageof total number of
subscribersisedfor MOUcalculation

Corporate and Financial Highlights

294 310 300 295 273

012013 022013 Q32013 04 2013 Q12014 A BlendedAPPMincreasedby 7.5% y-o-y

dueto our continuouseffort to promote
speciabundledariffs

. MOU, minutes per month =#Q= APPMRUB
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Blended ARPU®
RUEper '—gws‘f;o A Blended ARPU remained relatively
men 153 sa 137 intact, despitesignificantncreasen the
314 313

numberof ourdataserviceusers

Q12013 Q22013 Q32013 Q42013 Q12014
[ 2013data BN Q1 2014 data

Qutlook for 2014

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1) — Total number of minutes in a given period divided by average number of subscribers in such period, divided by nusihesuzhnpenitd;
(2)  —ARPU for a given period divided by MOU in such period; MEGAFON
(3) — Total wireless services revenues (including interconnection and roaming charges but excluding connection revenugmrfod aliyided by average

number of wireless subscribers in such period, divided by number of months in such period



Breakdown of Russia wireless services revenues: Results provided on this page cover
DSU and APPMb ' only the Russian business i ‘b

DSU(” @ APPMB®@ A Mobiledata serviceswerethe key driverof overall
Growth revenuegrowth, contributing704% to the total
91.3% revenuegrowthin Russian QL 2014

Corporate and Financial Highlights

i Acquisitionof Scartelhas affecteddynamicsn
all datarelated KPI$Y since &4 2013 due to
higherdatausageby Scartelsubscribers

A DSUincreasedby 91.3% y-o0-y in QL 2014due to
active 4G/LTErollout and promotionof attractive

tariffs for this technology,as well as continued
growth of data-enabled devices penetration on
[ DSU, Mb/month =O= APPMBRUB MegaFometworkto 361% in QL 2014and active
dataservicegpromotionduringthe Olympics

012013 022013 032013 Q42013 Q12014
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DATA ARPU (ARPDU®)
RUBper Growth i Organic DSU (without Scartel) also
month 24.0% demonstratedstronggrowthof 37.1%y-o-y
207
201 A APPMbdecreasedy 0.05 RUB/Mb/montly-0-y in

181 QL 2014 largely due to the impact of Scartel

subscriberswhile organicAPPMby-o-y followed
the general trend of 2013 decreasingby 0.02
RUB/Mb/montly-o-y

A ARPDUncreasedy 240% in QL 2014y-0-y dueto
faster growth of data users and DSU,offsetting
2013 data E Q12014 data decreasén APPMb

Q12013 022013 032013 042013 Q12014

Qutlook for 2014

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed
(1) — Total number of megabytes transferred during a given period divided by average number of data subscribers during such period, divided by number of months in such

period;
(2) — ARPDU for a given period divided by DSU in such period; M EGAFO N

(3) — Total data revenues in a given period divided by average number of data service subscribers during such period, divided by number of months in such period
(4)  — Key performance indicators (“KPIs”)




Key drivers of strong OIBDA margin (]

Key factors influencing OIBDA margin
Key components
%lngﬁ T Grossprofit margin : SEM margin A margn | A In QL 20140IBDAremainedstable in absoluteterms,
(%) 9 47.8% 3.2p.p. 0.9p.p 0.3p.p. 43.4% 4.4p.p. comparedo QL 2013 while OIBDAmargindroppedby

[ A \ 44p.p.

7.2 A Grossprofit grew by 5.9% in QL 2014 y-o-y, while

OIBDA : . o
(RUBBnN) . - grossprofitmargindecreasedby 3.2p.p. downto 735%
324

B — 32.5 9 vs. 76.7%Y-0-y largelydueto
4.1 1.0 I 0.4%

-2.0

Corporate and Financial Highlights

- growingshare of lower marginsale of handsets
and accessoriesrelated to various promotional
optionsstimulatingsalesof data-enableddevices
decreasein gross profit marginon “ eqofd i f e ”
devices,as well as general market pressureon
handsetmargins
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5.9% - decreasedprofitability of servicesdue to higher
international interconnect termination rates
affected by Roubledepreciationin QL 2014 and

growingshareof lowermarginwirelinerevenues

+10.66 +25.% +33.%% +11.9%

A Anotherfactor affectingOIBDAmarginwas significant
increasein salesand marketingexpensef 333% y-
o-y in QL 2014 largelyrelatedto the SochiOlympics

OIBDA Revenue Cost of revenue Sales and General & OIBDA
Q12013 marketing Administrative Q12014

A Generaland administrative expensesincreased by
119% y-o0-y due to growth in rent and utilities and
radio frequencyfees, primarilyattributable to Scartel
consolidatiorsince@4 2013

y-0-y growth

Qutlook for 2014

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed. MEGAFON




Consolidated CAPEX

@

RUBBN

Growth
104.4%

23.9

Q12013 Q22013 Q32013 Q42013 Q12014

[ 2013data I Q1 2014 data * % of Revenue

Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1)— MegaFoICAPEX refers to actual CAPEX accrued for the year and may not match cash flow CAPEX.

CAPEX and CAPEX margin®

A CAPEXncreasedfrom RUB4.1Bn in
Q1 2013to RUB84Bnin QL 2014

i Accordingo previouslyannounced
CAPEXplans for 2014 we have
continued4G network rollout and
modernizationof our 2G and 3G
networks, staying focusedon the
gualityof ourservices

MEGAFON

Corporate and Financial Highlights
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Consolidated balance sheet and leverage (]

Corporate and Financial Highlights

Balance sheet As of 31 De2013 As of 31 Ma2014 A Continuougdeleveragingon the back of
Cash and cash equivalents 9.9 63.2 strongcashgeneration
Shortterm investments 879 L1 i Netdebt/LTMOIBDAatio decreased
Total debt 151.0 155.7 to 0.69% in QL 2014 vs. 0.81x in QL
Longterm debt 131.7 135.3 2013and0.79xin 4 2013
Shortterm debt 205 21.4 A Actions taken for cash position
Deferred financial cost (1.0) (1.0) protection %
Net debt? 103.2 91.4 i MegaFonformed a substantial cash 52
Sharehol ders’ equity 138.3 145.7 positionin HKDand EURIn QL 2014 §
Total assets 430.6 445.2 to diversifycurrencyexposure é‘-
i Cashplacedon shortterm deposits §
Net debt(" and Net debt/LTM OIBDA with a limited numberof reputable g
RUBBN/ (x) Lower Russiarandinternationabanks .

(0.12x)

Q12013 Q22013 Q32013 Q42013 Q12014

BN Netdebt =mQs= Netdeb?LTM OIBDA
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Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed

(1)— Net debt is calculated as the difference between (a) principal amount of loans and borrowings less unamortizedegdeismd{b) cash, cash equivalents, and principal MEGAFON
amount ofdeposits.

(2)— Including nostontrolling interests.




Debt profile ()

Debt portfolio structure

Byinstrument Bycurrenc{ By maturity A Financing secured for further network
development

% OF TOTAL

i MegaFonsigned a 85-year Export
Credit Agency facility for the total

3 - amount of USD 15QMIM to finance
‘§ G future purchase of equipment
9% . - .
?.;) ’ A Debt portfolio optimizationto reducethe
= foreignexchangexposure
i USD 243VIM of outstanding USD
denominatedlebtwashedgedhrough
a currency swap at an attractive
effectiveRoublerate of c. 8% p.a.
S £1%
&
N
=
—
™

H Bank Loans = RUB W 1 Year 2 Years
B Equipment Financing = Usb W 3 Years M 4 Years
W Bonds B EUR 5 Years and Longer
Note: Due to rounding, manual calculations for financials and KPIs may differ from those displayed MEGAFON

(1)- Debt portfolio currency split post cressrrency hedges
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Outlook for 2014

@

Revenue growth

OIBDAnargin

6.0-8.0% growthyo-y

244.0%

Expected capital expenditures
in the range dRUB 584Bn

+ Reiterate

+ Reiterate

+ Reiterate

MEGAFON

Corporate and Financial Highlights
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Contact Information

MegaFonnvestor Relations
30Kadashevskayambankment
Moscow, 115035, Russia
Tel.: +7 495926 2012
EmailIR@megafon.ru

Web: ir.megafon.com




